
IWPwine and food portfolio



As a small but dedicated team, IWP create a powerful marketing tool -

applying our creative and business skill and experience to your business with the

aim of developing more profit from your products and services. With our dynamic

combination of hard-working creative thinking and understanding of communication,

a keen eye for detail and boundless enthusiasm, we have most of the answers. You

create excellent products and services for your customers, we specialise in making

you stand out in the marketplace. What do IWP do? IWP do different

things for different people. For some we are stylists, to others strategists, to the

enlightened we're thinkers and to the start-up we are advisors. We do amazing

things - and all of it is geared to our clients objectives. Our Work Now the bit

that matters. Have a look at the work we’ve done for other clients. Some big names,

some small - we really can work to any budget - the only thing we can’t save on is

the quality we deliver. Contact we’d like a face to face to really show you what

we can do. Call Steve Whitehouse on 01625 560200 or email steve@iwp.co.uk



A variety of wine
labels for D&D Wine

Little Boomey, Ad for wine from
Australia’s Orange region

Special product
for Tesco

wine
almost as good to design

for as it is to drink



“In every corner where the earth is deep and mellow enough, the vine has been planted 

in strips and bits and pieces...That’s why Burgundy looks as though it were clothed in a secondhand garment; 

patched, darned and borrowed; a BEGGAR’S COAT on a millionaire’s shoulders.”

P a u l  d e  C a s s a g n a c ,  ‘F r e n c h  W i n e s’  1 9 3 0

P I N O T  N O I R

7 5 c l e                                            1 2 . 5 %B U R G U N D Y

“In every corner where the earth is deep and mellow enough, the vine has been planted 

in strips and bits and pieces...That’s why Burgundy looks as though it were clothed in a secondhand garment; 

patched, darned and borrowed; a BEGGAR’S COAT on a millionaire’s shoulders.”

P a u l  d e  C a s s a g n a c ,  ‘F r e n c h  W i n e s’  1 9 3 0

C H A R D O N N AY

B E G G A R S  C O A T B E G G A R S  C O A T

7 5 c l e                                            1 2 . 5 %B U R G U N D Y

J E A N - C L A U D E B O I S S E T
J E A N - C L A U D E B O I S S E T

2 0 0 0 2 0 0 0

mock ups
for research -  

imagineered by IWP

‘Beggars Coat’ was a
description of the patchwork
effect made by the Burgundy
vinyards - “A beggar’s coat on
a millionaire’s shoulders”

Variations on a
theme for an
entry level
sparkling red...
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L A  P A M P A  ESTATE

sloegasm

75cle13% Vol.

Champagne
and sloe gin

Sloegasm
Champagne

andsloegin
75cle13% Vol.

SLOE
GASM

Sloegasm: An exquisite blend of

Champagne and Sloe Gin - an exciting

aperitif, an enjoyable cocktail, but above

all - a perfect drink. Enjoy with friends,

chilled to perfection.

SLOEGASM
Champagne and sloe gin

2000

L U I S  F E L I P E  E D W A R D S
L U I S  F E L I P E  E D W A R D S

Los  Nucos
C H I L E A N

Cabernet  Sauvignon
12.5% vol                                                                                               75 cl e 2000Los Nucos

C H I L E A N

Cabernet  Sauvignon
12.5% vol                                                                                               75 cl e

2 0 0 0

13% 75 c l  e

C H I L E A N

Cabernet Sauvignon

Los Nucos
2 0 0 0

13% 75 c l  e

C H I L E A N

Cabernet Sauvignon

Los Nucos

Luis Felipe Edwards
L u i s  F e l i p e  E d w a r d s

and more
...and this is a tiny selection 

of the label work we’ve done

Sloegasm - Champagne
and Sloe Gin... and yes,
it is gorgeous

We were one
of the first
people to
design onto a
clear label

Ideas for a Chilean red...



Authentic
RISOTTO
USED TO BE 
ONE OF THE
HARDEST
DISHES TO
GET RIGHT. 
NOW IT’S
ONE OF THE

EASIEST

As every chef knows, the perfect Italian risotto is a mix of high quality ingredients, a lot of hard work and
plenty of patience. But how many chefs have that kind of time?That's why Sacla sauces have been designed
to make your life a whole lot easier.  We've done all the prep work, including chopping and frying the vegetables.
All you have to do is add rice and water, stir and leave to simmer. In just 15-20 minutes, you'll have creamy,
oozy risotto ready to serve.
And while you'll always find the highest quality ingredients in our sauces, we're equally proud of what you
won't find. There's no gluten, soya, preservatives or MSG. Which means you can put it in front of the most
demanding of diners with confidence.

Authentic Sacla Risotto Sauce from Italy. 
It's great news for chefs.  And even better news for their customers.

authentic risotto made easy

Authentic
RISOTTO USED 
TO BE AN EXTREMELY
LABOUR INTENSIVE DISH.

NOW IT’S ONE OF THE

SIMPLEST

The phrase 'slaving over a hot stove' could have been invented for risotto. Getting it right means standing over the pan and constantly

stirring-which can be a problem when you've got several other dishes on the go. 

That's why more and more chefs are turning to Sacla's mouthwateringly delicious sauces. All you have to do is add rice and water,

stir and leave to simmer. That's it. No prep work, no monitoring. In just 15 minutes, you'll have creamy, oozy authentic Italian

risotto ready to serve.

And while you'll always find the highest quality ingredients in our sauces, we're equallyproud of what you won't find. There's no

gluten, soya, preservatives or MSG. What's more, the cost-per-serving is surprisingly low-all of which means you can put risotto on

your menu with complete confidence.

Sacla Risotto Sauce from Italy. Great news for chefs - and even better news for their customers.

authentic risotto made easy

print
we grew up creating

ads and brochures... 

Applaws
Trade brochure - how to make
selling in more compelling

Sacla
Ideas for a trade press campaign
promoting a risotto sauce to chefs

D&D Wines
This Trade Ad was
briefed in on a
Thursday - for 
a copy date on
the Friday



...from Utopia tablewear. Nor sit amet, con

sed cetur adip iscing elit sed diam nonumy eius-

mod tempor incidunt ut labore et dolore magna

aliquam erat volupat. 

Ut enim ad minim veniam, quis nostrud ex

ercitan tion ul lamcorpor suscipit laboris nisi ut

aliquip exim ea commodo consequat. Duis aut

em vel eum est otlim irure dolor in repres hen

derit in voluptate est velit esse molestaie a con

sequat vel illum dos lore eun fur giat nulla

pariatur at vero. 

Eos et accusam et iusto odogio dignissum

qui blandit praesent luptatum delenit aigue

duos dolor et qui molestias excepteur sint occae

cat cupidatat non provident, simil tempor sunt

in culpa qui officia dem serunt mollit anim id

laborum et dolor fuga. 

utopia

utopia’s best ever tableware collection

Utopia
Recent design work - a
complete rework of their
trade brochures, both
Tableware and Glassware. 
Who said trade customers
don’t deserve great
looking work?

Top quality photography and clean, informative design
is what we do best

...And from the Glassware
division

Big, beautiful and designed for the hospitality market.

Nor sit amet, con sed cetur adip iscing elit sed diam non umy

eiusmod tempor in cidunt ut labore et dol lore magna aliquam

erat luptatum de lenit aigue duos dolor et qui volupat signum. 

OPTIONS GLASSWARE BAR & TABLE

09

B4240 31oz (90cl) Chardonnay
2 boxes of 6  H – 238mm

B4240 31oz (90cl) Chardonnay
2 boxes of 6  H – 238mm

B4240 31oz (90cl) Chardonnay
2 boxes of 6  H – 238mm

B4240 31oz (90cl) Chardonnay
2 boxes of 6  H – 238mm

B4240 31oz (90cl) Chardonnay
2 boxes of 6  H – 238mm

B4240 31oz (90cl) Chardonnay
2 boxes of 6  H – 238mm

B4240 31oz (90cl) Chardonnay
2 boxes of 6  H – 238mm

B4240 31oz (90cl) Chardonnay
2 boxes of 6  H – 238mm

B4240 31oz (90cl) Chardonnay
2 boxes of 6  H – 238mm

B4240 31oz (90cl) Chardonnay
2 boxes of 6  H – 238mm

B4240 31oz (90cl) Chardonnay
2 boxes of 6  H – 238mm

utopia

utopia’s best ever glassware collection

seductive
photography makes for a

positive frame of mind



Thorntons
an exciting new idea -
cards to support sales
instore

sweet
design work for big brands...

National mailing 
promoting 50 years of Thornton’s

Continental chocolates



luxury
products need a stylish

delivery. We can do that

Sinclair House, Station Road, Cheadle Hulme, Cheadle, Cheshire SK8 5AF.  e-mail :www.royalgreenland.com

For our latest recipe collection call now on 0161 485 8385

DARREN MILNER HAS EARNED A REPUTATION 

FOR HIS  TR ADITIONAL ENGLISH DISHES .

H E ’ D  L I K E  T O  T H A N K  R O YA L  G R E E N LA N D.

P R A W N  B I S Q U E  T O P P E D  W I T H  A  P R A W N  A N D  W E L S H  R A R E B I T  C R O U T O N

“ K E E P  I T  S I M P L E ,  L A D ,  A N D  YO U ’ L L  N O T  G O  F A R  W R O N G ”.  T H E S E  W E R E  T H E  F I R S T

W O R D S  S P O K E N  T O  D A R R E N  A S  H E  S E T  O U T  O N  H I S  A P P R E N T I C E S H I P  I N  T H E  P I C T U R E  P O S T C A R D

S E T T I N G  O F  T H E  3  A C R E S  AT  S H E L L E Y,   I N  T H E  H E A R T  O F  T H E  YO R K S H I R E  M O O R S .  I T ’ S  T H E  K I N D  O F  

P L A C E T H AT  M A K E S  C U S T O M E R S  F E E L  AT  H O M E  T H E  S E C O N D  T H E Y  WA L K  T H R O U G H  T H E  D O O R .  

A N D  D A R R E N  C L E A R LY  F E LT  T H E  S A M E  WAY,  B E C A U S E  I T ’ S  B E E N  H O M E  T O  H I M  F O R  T H E  PA S T  1 4

Y E A R S .  I N  T H AT  T I M E ,  T H E  T H R E E  A C R E S  H A S  P I C K E D  U P  A  H O S T  O F  AWA R D S ,  S U C H  A S B E I N G

V O T E D  “ YO R K S H I R E S  F I N E S T  R E S TA U R A N T  1 9 9 8 ”  B Y  T H E  R E A D E R S  O F  T H E  E V E N I N G  P O S T,  A N D

G O O D  P U B  G U I D E ’ S  “ D I N I N G  P U B  O F  T H E  Y E A R  2 0 0 0 ” .  I T ’ S  A L S O  B U I L T  A N  E X C E L L E N T

R E P U T A T I O N  F O R  H I G H  Q U A L I T Y,  U N F U S S Y  R E A L  F O O D  F O R  R E A L  P E O P L E .  W E ’ R E  T A L K I N G  

T R A D I T I O N A L  F AV O U R I T E S  W I T H  A  M O D E R N  T W I S T.  ( T H E  O W N E R S  

O N C E  T R I E D  S E R V I N G  U P N OUV E L L E  C U I S I N E .  W H E N  T H E Y

R E A L I S E D  T H A T  T H I S  W A S GOING DOWN ABOUT AS WELL 

A S  F A N C Y  C O C K T A I L S  W I T H L I T T L E  U M B R E L L A S ,  I T  WA S

D I S C R E T E L Y  R E M O V E D  F R O M T H E  M E N U .  I N  F A C T,  T H E  

O N LY  C O C K T A I L S  Y O U ’ L L  F I N D AROUND THESE PARTS,  COME

W I T H  P R AW N S .  R OYA L  G R E E N L A N D P R AW N S ,  F R O M  T H E  I C Y

C O L D ,  U N P O L L U T E D  W A T E R S  O F T H E  N O R T H  AT L A N T I C .

DA R R E N  I N S I S T S O N  T H E S E ,  B E C AU S E H E  B E L I E V E S  T H AT  A  

R E C I P E  I S  O N LY  A S  G O O D  A S  I T S I N G R E D I E N T S .  “ R OYA L  G R E E N L A N D  

A R E  G R E AT,  B E C A U S E  W H E N  YO U  D E F R O S T  T H E M ,  T H E Y  K E E P  T H E I R  F L AV O U R  A N D  T H E Y ’ R E  N O T

F U L L  O F  WAT E R  –  U N L I K E  O T H E R S .”  H E  E X P L A I N E D  “ I T ’ S  T H A N K S  T O  R OYA L  G R E E N L A N D  T H AT  O U R

P R AW N  C O C K TA I L S  A R E  S O  P O P U L A R ”.  N O W,  B E A R  I N  M I N D  T H AT  C U S T O M E R S  I N  T H E S E  PA R T S  A R E

N O T O R I O U S LY  H A R D  T O  I M P R E S S .  T H E Y  D O N ’ T  B AT  A N  E Y E L I D AT  B E I N G  S E AT E D  A L O N G S I D E  S TA R S

O F  T E L LY  A N D  S P O R T.  B U T  P U T  A  D I S H  O F  F R E S H LY  P R E PA R E D  R OYA L  G R E E N L A N D  P R AW N  B I S Q U E

( S E E  R I G H T) I N  F R O N T  O F  T H E M  A N D  YO U ’ L L  M O R E  T H A N  L I K E LY  R E C E I V E  A  G R U F F  N O D  O F  A P P R OVA L

( W H I C H  I S  T H E  L O C A L  E Q U I VA L E N T  O F  A  S TA N D I N G  OVAT I O N ) .  F O R  A  TA S T E  O F  W H AT  M A K E S  T H E  3

A C R E S  S O  P O P U L A R ,  T RY  O N E  O F  D A R R E N ’ S  FAVO U R I T E  R E C I P E S : R OYA L  G R E E N L A N D  P R AW N  B I S Q U E .

mojito-style 
royal greenland prawns

preparation time: 
5-6 years 

Good things take time and this is undoubtedly a dish worth waiting for. Blame the
prawns. As they’re from Royal Greenland, quality is more important than speed. That’s
why we let them grow for 5-6 years in the icy cold, unpolluted waters of the Arctic. Only
after that amount of time do they reach the sort of texture, colour and size which set
them apart. It’s also what makes them plumper, juicier and tastier than the average
prawn. And to prove quality and value can go hand in hand, Royal Greenland use no
additives  and ultra-thin protective glazing, unlike some brands, who use over 3 times as
much.  All of which means you not only get better prawns for your money, but you also
get more. So while it’ll take 5-6 years until the prawns are ready for you, it’ll only take
5 minutes of your time to prepare this delicious dish for your customers. 

After all, we think you’ve already had to wait for long enough.

For details of this and other recipes go to www.royalgreenland.com/ukfoodservice

One in a series of testamonial
Adsusing real Chefs to promote
Royal Greenland Prawns - 
to great effect

A co-ordinated campaign to Chefs 
the brief was to encourage trial

Recipe booklet sent out to 
Chefs encouraging experimentation 
with new prawn recipes

The latest trade campaign featuring innovative
variations on the classic prawn cocktail, designed
to inspire chefs

Royal Greenland New 
product pack design



Lots of our designs
are mock ups - manipulated to look like a shot

...And labels for cans...

Brand new premium cat food range. 
We have it on good authority it tastes
as good as it looks

pack design
we love it.

Encore is the Applaws product 
as marketed in Sainsbury’s & now
Tesco. Bigger packs become their
own point of sale

     

C H I C K E N  F I L L E T

Natural Dog Food
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Carbon Trust member 455639

Milliken
Sustainability brochure

LEADING THE WAY IN SUSTAINABILITY

environmental
Big impact, tiny footprint. For a company who have

such power to transform our clients businesses, we

boast a tiny carbon footprint (9.6 tonnes per year

and shrinking). 

We specify environmentally friendly papers, recycle

our waste materials where possible, commission

IEEE accredited printers, and even work out of a

recycled Silk Mill. 

Our most volatile materials are 

safely contained in our heads.


